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MORE THAN 30% OF INTERNET USERS ARE ALREADY USING AD BLOCKERS (INCLUDING MOBILE DEVICES)
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IN 2015 You ) HELD 2.4X THE

'\{K#AL ATTENT
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“ONLINE VIDEO IS THE FUTURE OF CONTENT MARKETING”
theguardian

facebook GENERATES 8 BILLION VIDEO VIEWS ON AVERAGE PER DAY

TOP 100 BRANDS INVESTED $5,4B IN ONLINE CONTENT ASSETS LAST YEAR
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https://vimeo.com/196252980 WMBRELLA
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® 271 likes

LIDL KONYHA /// FOLYAMATOS
~ TARTALOMFEJLESZTES///

UGYNOKSEGEK: NEO INTERACTIVE
& MEDIATOR
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MARKAZOTT DOKUMENTUMFILM

UGYNOKSEG: GHOST ROBOT NY
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vodafone

TARTALOMFEJLESZTES///
ANIMACIOS SOROZAT
UGYNOKSEG: BOLD
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‘ agency: Spatium Advertising

music by: The Battle




.'.
'..0"‘
¥

AATLY
.........
- . '
.......
......

’
\(
MBRELLA

A
K
ISPALFILM




SPEED IS THE NEW SIZE
AND RELEVANCE IS THE
NEW BLACK
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miklos.kazmer@umbrella.tv




