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In order of appearance

Agency as the story maker

Brand as the story teller

Consumer: story listener



Brand knowledge (the devil Is Iin the detall)

Strategic and conceptual thinking

ADbility to create stories about/with/for their
brands



Brand knowledge (the devil Is Iin the detall)

SAME
Strategic and conceptual thinking SAME
BUT
ADbility to create stories about/with/for their SIEFERENT

brands



Story
noun, plural stories.

a narrative, either true or fictitious, In prose or verse, designed to Interest,
amuse, or instruct the hearer or reader; tale.
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stimulates creativity
are beautifully crafted

for all ages



Instead of talking directly about the brands...
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an academy award nominee




an academy award nominee
ninety minute advertisement




‘Longer formats as a means of better engaging with their audiences, who
have developed a far greater appetite for online video content.”

Chris Fowles - MWP



a well known story












different results



O BMWUSA  Videdk Lejatszasilistdk  Csatornak Névjegy

BMW 7 Series - Touch Command BMW 7 Series - Executive Lounge BMW 7 Series - Carbon Core BMW Accident Research BMW Films Behind the Scenes 2
1 446 megtekintés *+ 3 honapja 2 597 megtekintés + 3 honapja 2 823 megtekintés * 3 honapja 4 628 megtekintés * 3 hénapja 40 008 megtekintés * 3 honapja

BMW Films Behind the Scenes 1 BMW Films: The Escape BMW Films: The Escape Trailer2 BMW iPerformance - Quick BMW Films: The Escape Trailer
38 783 megtekintés * 3 hénapja 5 276 404 megtekintés * 3 honapja 438 155 megtekintés * 3 honapja Overview 169 750 megtekintés * 4 honapja

4 559 megtekintés * 4 hdnapja

\!

Sneak Peek BMW Films: The BMW i3 Charge BMW Connected. Your personal BMW Celebrates 100 Years with  Wait or Drive
Escape 3 279 megtekintés * 4 honapja mobility companion. the M6 GTLM 902 371 megtekintés * 6 hénapja
2071 336 megtekintés * 4 hénapja 10 943 megtekintés * 5 hénapja 5 614 megtekintés * 5 hénapja



ok, but he iIs Clive Owen
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As the number of women inmates soars,
so does the need for policies and programs that meet their needs

By Melanie Deziel
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