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In order of appearance

Agency as the story maker

Brand as the story teller

Consumer: story listener



Brand knowledge (the devil is in the detail)                         

Strategic and conceptual thinking                                      

Ability to create stories about/with/for their 

brands            



Brand knowledge (the devil is in the detail)                         

Strategic and conceptual thinking                                      

Ability to create stories about/with/for their 

brands            
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Story

noun, plural stories.

a narrative, either true or fictitious, in prose or verse, designed to interest,

amuse, or instruct the hearer or reader; tale.









stimulates creativity

are beautifully crafted

for all ages



Instead of talking directly about the brands…





an academy award nominee



an academy award nominee

ninety minute advertisement



“Longer formats as a means of better engaging with their audiences, who

have developed a far greater appetite for online video content.”

Chris Fowles - MWP



a well known story









different results





ok, but he is Clive Owen









makeandtell
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