Hogyan mukodjunk egyutt a
YouTuberekkel?
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49% OF PEOPLE SAY

66

THEY RELY ON CUSTOMERS ACQUIRED
RECOMMENDATIONS THROUGH WORD-OF-MOUTH
FROM INFLUENCERS HAVE A 37% HIGHER

WHEN MAKING RETENTION RATE.

PURCHASE DECISIONS
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INFLUENCER MARKETING 66
IS THE FASTEST .
GROWING CHANNEL 92% OF PEOPLE TRUST

RECOMMENDATIONS
FOR CUSTOMER FROM INDIVIDUALS

ACQUISITION. OVER BRANDS.
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TEENS’ EMOTIONAL ATTACHMENT
TO YOUTUBE STARS IS 7X
GREATER THAN THEIR
TRADITIONAL CELEBRITIES SUCH
AS SETH ROGEN OR JENNIFER
LAWRENCE.
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AMONG TEENS, YOUTUBE
STARS ARE PERCEIVED AS
17X MORE ENGAGING AND
11X MORE EXTRAORDINARY
THAN MAINSTREAM STARS.
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8 IN 10 OF THE MOST
INFLUENTIAL PEOPLE
FOR TEEN AUDIENCES
ARE YOUTUBE STARS.
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A YouTuberek a fiatalok idoljai

A YouTuberek a fiatalok peldakepei es sztarjai
Az 'Y és Z generaciok tagjai kozott népszeridbbek és hitelesebbek mint a
mainstream meédia celeb figurai
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Magyar hirességek spontan emlités top10 I GEMIUS

<
z
s

ﬁ DANCSO (VIDEOMANIA)

sﬁ( SziIrmMAI (HoLLYwooD HIiRUGYNOKSEG)
ﬁme VR

SEBESTYEN BALAZS

TOTH Gasl

% PALVIN BARBI

Liptal CLAUDIA

KIRALY VIKTOR

VAsTAG CSABA

Bazis: azok, akik tettek emlitést
N=748 Q1. Sorolj fel 5 magyar és kulfoldi hirességet, aki el6szor az eszedbe jut!




Kedveltségi index a 10-19 evesek korében




_AYOUTUBE CSILLAGAI A YOUTUBE CSILLAGAI
FENYESEBBEN RAGYOGNAK FENYESEBBEN RAGYOGNAK

1. PAMKUTYA

4. SEBESTYEN BALAZS

7. RADICS GIGI

8. PALVIN BARBI
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THE PREMIER ANIMAL
INFLUENCER AGENCY




VIDEOMANIA




Markak akikkel dolgozunk
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Valaszd ki a projekthez
leginkabb ill6 tartalmu
YouTube csatornat!
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®
A YouTuber ismeri a
legjobban a sajat tartalmat
es kozonseget, mukodj vele
egyutt!
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Sztorikat tamogass, ez nem
reklam!
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454,217 views

Erre is képes egy okostelefon | VLOG | CsChannel

CsChannel
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+ Add to A Share *e** More
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Toreked] hitelessegre es
fenntarthatdsagral
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Legyel 0szinte,
a felrevezeto tartalom nem
mukodik!
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A kevesebb neha tobb,
optimalis mertekben
ragaszkod) brandinghez!
Az uzenethez ragaszkod;,

ne a logodhoz!
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Hasznal] szakembereket,
minket! ©
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Kontakt

speceffectmedia.com

Gergo Szabo

CEO & Co-Founder
Special Effects Media
hu: +36303996129

gergo@speceffectmedia.com
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